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Julie Wayman
Community Development Educator- Local Food Systems 

Identify, map, and assess all local food system assets. Create a 
database of producers, institutional buyers (schools, hospitals, 
restaurants, and governmental entities) and distribution points.
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Outline 
Finding Local Food: How to Create a Local Food Guide… 

• History of the Ashtabula County Local Food Guide 
• Overview of the guide
• Discussion of content and decisions around each section  
• Steps for creating a guide in your community 
• Links to other resources 
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History 
Started in 2016 by Meghan Davis, OSU-E Master Gardener Volunteer

Supported by two other Master Gardener Volunteers Kathy Presciano 
and Ann Rapose.  They approached the then Ashtabula Local Food 
Council where I worked for Community Action, and we partnered with 
them on the 1st edition.

It has been updated and published annually since, with the exception of 
2021-2022, which was a combined edition.  

I joined again in 2020 and we are now working on our 8th Edition. 

October 2, 2022
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A Look Back…
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Ashtabula County 
Local Food Guide 
www.go.osu.edu/ashtabulalocalfoodguide

Published in conjunction with the Ashtabula Local Food Network
With funding from the County Commissioners for printing 

http://www.go.osu.edu/ashtabulalocalfoodguide
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Table of Contents
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Legend
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Local Food Map
An accompanying map shows readers where 
the farms are located throughout the county.  
It can be seen online at:

www.go.osu.edu/ashtabulalocalfoodmap

Map courtesy of the Ashtabula County Auditor’s Office GIS 
Department 
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• We chose to continue to print copies- this is due to aging population and a number 
of seniors still not accessing online materials 

• We do not allow advertisements
• We do not charge farmers to be listed
• We do not charge for the guide since it is printed with public funds- donations are 

accepted as desired 
• Kept our team intentionally small to limit community wrangling over design, 

distribution, etc. 

Choices we have made
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Changes over time
• Deleted home bakeries
• Updated cover format- this year featured a photo contest 
• Added icons- Agritourism, organic, veteran owned
• Added a Friends & Neighbors section
• Listed Agritourism operations
• New this year- Added flower farms due to their contribution to farmers markets
• Future plans- a more robust digital version and enhanced layout & design
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Steps to Creating a Food Guide 
in Your Community 
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Steps to Creating a Food Guide 
1. Form a Committee

Possible Partners: Local Food Council members, Master Gardener Volunteers, 
Hospitals, County Health Departments, Non-Profits, Farm Advocacy Organizations, 
Employers, etc. 

.
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Steps to Creating a Food Guide 
2. Decide on your process and criteria for inclusion 

Decisions will need to be made around project parameters and how data will be 
gathered, stored, and shared.
• What geographic area will you cover?
• Will you list bakeries, restaurants?
• Will you require a farm visit?
• Will there be a cost to farmers? To customers?
• Will you sell advertising?
• Who owns the data?

.



24

Steps to Creating a Food Guide 
3. Find Funding  

Possible Sources-  program funds, county commissioners, local foundations, private 
donations, hospitals, farmers markets, non-profits, etc. 

.
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Steps to Creating a Food Guide 
4. Gather Your Data

Find farms through farmers markets, word of mouth, farm signs, web searches, social media, 
etc. Call to confirm their information.

.
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Steps to Creating a Food Guide 
5. Layout & Design

• Beware! This can be the most time-consuming task. 
• Hire a designer if no one on the team has design skills.
• Consider the role technology will play and whether you will be 

publishing this data online as well.

.
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Steps to Creating a Food Guide 
6. Publish and Distribute

Make a marketing plan to share info broadly.  Possible locations to distribute:

Farms, Farmers Markets, Farm Stands

Public Libraries

Extension Office

Meat Processors/ Butchers

Local retailers, chiropractors, yoga studios

YMCA or other gyms .
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Steps to Creating a Food Guide 
7. Update Annually 

This can be challenging so please consider your timeline and process for this at the start.  

.
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The Value of the Food Guide 



30

Serves as an Educational  Resource for Others
• Natural Resources Conservation Service Professionals
• Other Ag Related Professionals including new Extension Educators 
• New businesses wanting to source local products
• Local Foodies and farmers market fans 
• County Commissioners and Other Government Officials
• Outreach and Education tool at community events
• Calling card to farms 
• Realtors 
• Librarians 
• Health promotion coalitions, organizations, doctors, chiro., and coaches
• Helps researchers connect with local farms   
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Greater accuracy than online listings 
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www.localharvest.org
www.pickyourown.org
https://farmfreshwv.com/wv-farms/  WV = 60ish farms?

Websites that aggregate data

http://www.pickyourown.org/
https://farmfreshwv.com/wv-farms/
https://farmfreshwv.com/wv-farms/
https://farmfreshwv.com/wv-farms/
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Promotes community good will towards 
agriculture 

Point of community pride to be listed 

Strengthens the concept of a local food 
community- builds the network 



““
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Consumer Education
• Let’s Eat Locally!

• Roadmap to Local Food

• How to Have a Local Thanksgiving
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Keeping money in the community!
Promotes a Circular Economy
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Do you want to start a food guide?  
Questions to Consider 

• Will you have a team of people helping at all phases? 
• Does someone have layout skills, or will you contract for that piece?
• Where will the information be stored- how will it be shared amongst team?
• How will you pay for the printing costs?
• Will you have an online version?  If so, how will it be accomplished?
• Who will maintain it?
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Resources 
Other food guides or similar publications 

Farmers’ Market Flip Book 
https://digital.pghmag.com/de/2022/FarmToTable2022/

Central Ohio River Valley 
https://www.eatlocalcorv.org/

Ohio State Resource Page 
https://localfoods.osu.edu/resources/ohio-local-food-directories

https://digital.pghmag.com/de/2022/FarmToTable2022/
https://www.eatlocalcorv.org/
https://localfoods.osu.edu/resources/ohio-local-food-directories
https://localfoods.osu.edu/resources/ohio-local-food-directories
https://localfoods.osu.edu/resources/ohio-local-food-directories
https://localfoods.osu.edu/resources/ohio-local-food-directories
https://localfoods.osu.edu/resources/ohio-local-food-directories
https://localfoods.osu.edu/resources/ohio-local-food-directories
https://localfoods.osu.edu/resources/ohio-local-food-directories
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Julie Wayman
wayman.31@osu.edu

(440) 576-9008

Please email me your address if you would like 
to receive a copy of the 2025 local food guide 
when it is published. 

I would appreciate your feedback on this presentation 
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